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TEAM MEMBERS

Tessa Meehan is a senior studying public
relations at the S.I. Newhouse of Public
Communications, and has a variety of
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FARM BACKGROUND
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     S a l t  C i t y  H a r v e s t  F a r m  w a s  i n i t i a l l y  a  s p a c e
w h e r e  f o o d  w a s  g r o w n  f o r  t h e  f o o d  p a n t r y  o f  t h e
F r a n c i s c a n  C h u r c h .  F a m i l i e s  w o u l d  h e l p  n u r t u r e  t h e
l a n d  a n d  g r o w  t h e  p r o d u c e  i n  e x c h a n g e  f o r  h a v i n g
s o m e  h a r v e s t  t o  t a k e  h o m e .  R e f u g e e s  r e s i d i n g  i n  t h e
N o r t h s i d e  o f  S y r a c u s e  b e g a n  s e e k i n g  l a n d  t o  g r o w
p r o d u c e  f r o m  t h e i r  h o m e l a n d s  a n d  s t a r t e d
v o l u n t e e r i n g  a t  S a l t  C i t y  H a r v e s t  F a r m .  A s  t h e y
s t r u g g l e d  t o  f i n d  t h e i r  o w n  l a n d ,  a  n e w  p r o j e c t
b l o s s o m e d  a t  t h e  f a r m ,  s u p p o r t i n g  r e f u g e e s  w i t h
l a n d  t h a t  g r o w s  f o o d ,  c u l t u r e  a n d  c o m m u n i t y .  S a l t
C i t y  H a r v e s t  F a r m  i s  n o w  h o m e  t o  a  c o m m u n i t y
f a r m ,  i n c u b a t o r  f a r m ,  a p p l e  o r c h a r d  a n d  v i n e y a r d .
C o m m u n i t y  m e m b e r s  c a n  v o l u n t e e r  t o  h e l p  w i t h  t h e
l a n d  a s  t h e y  g a i n  m u t u a l  s u p p o r t ,  m a r k e t
c o n n e c t i o n s  a n d  p r o g r a m  i n t e g r a t i o n .  W i t h  r e f u g e e s
c o m i n g  f r o m  a r o u n d  t h e  w o r l d ,  s i x  d i f f e r e n t
l a n g u a g e s  a r e  s p o k e n  a t  t h e  f a r m ,  f u r t h e r i n g  t h e
n e e d  f o r  a  p l a c e  w h e r e  i m m i g r a n t s  h a v e  a c c e s s  t o
l a n d ,  e d u c a t i o n  a n d  e c o n o m i c  o p p o r t u n i t i e s .
F a r m i n g  h e l p s  t h e  r e f u g e e s  f e e l  c o n n e c t e d ,
e m p o w e r e d ,  s a f e  a n d  a t  h o m e  a s  i t  h e l p s  t h e m
u p h o l d  t h e i r  t r a d i t i o n s  a n d  h i s t o r y  i n  t h e i r  
o w n  s p a c e .  
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     S a l t  C i t y  H a r v e s t  F a r m  e x p r e s s e s  i t s  m i s s i o n
s t a t e m e n t  o n  i t s  w e b s i t e  a s  t h e  d e s i r e  t o  a s s i s t
t h e  N e w  A m e r i c a n  C o m m u n i t y  b y  p r o v i d i n g
f a r m l a n d ,  e d u c a t i o n  a n d  e c o n o m i c  o p p o r t u n i t i e s
t o  p r o m o t e  t h e  g r o w t h  o f  c r o s s - c u l t u r a l  f o o d
t r a d i t i o n s ,  c u l t u r e  a n d  c o m m u n i t y .  T h e y  e n v i s i o n
t h e  f a r m  a s  a  p l a c e  w h e r e  N e w  A m e r i c a n s  c a n
f i n d  c o m f o r t  a n d  p r e s e r v e  t h e i r  c u l t u r a l  i d e n t i t y
a n d  h e r i t a g e  b y  g r o w i n g  f o o d s  u n i q u e  t o  t h e i r
h o m e l a n d .  T h e  f a r m  s e r v e s  a s  a  b r i d g e  t o  c o n n e c t
p e o p l e  f r o m  a r o u n d  t h e  w o r l d  t o  s h o w c a s e  t h e i r
b e a u t i f u l  t r a d i t i o n s  a n d  c u l t u r e  f o r  e v e r y o n e  i n
C e n t r a l  N e w  Y o r k  t o  e n j o y .  
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     S a l t  C i t y  H a r v e s t  F a r m  o f f e r s  a  v a r i e t y  o f
p r o d u c t s  a n d  s e r v i c e s .  M o s t  p r o d u c t s  i n c l u d e
d i f f e r e n t  t y p e s  o f  f r e s h  p r o d u c e  ( i . e . ,  f r u i t s  a n d
v e g e t a b l e s ) .  S o m e  b u t  n o t  a l l  i n c l u d e
s t r a w b e r r i e s ,  r a s p b e r r i e s ,  b l a c k b e r r i e s ,  p e a c h e s ,
a p p l e s ,  r e d  g r a p e s ,  n e c t a r i n e s ,  k a r e l a ,  p o t a t o e s ,
t o m a t o e s ,  g a r l i c ,  d a i k o n  r a d i s h e s ,  m u s t a r d
g r e e n s ,  l a m b ' s  q u a r t e r s ,  t u r n i p s ,  c i l a n t r o ,
l e t t u c e ,  c a b b a g e ,  c a u l i f l o w e r ,  e t c .  S a l t  C i t y
H a r v e s t  F a r m  o f f e r s  s e r v i c e s  s u c h  a s  p u b l i c
v o l u n t e e r s  e v e r y  t h i r d  S a t u r d a y  o f  t h e  m o n t h ,
p a r t n e r s h i p s ,  s e l l i n g  f r e s h  p r o d u c e ,  c o m m u n i t y
s u p p o r t ,  j o b s  f o r  N e w  A m e r i c a n s  a n d  e d u c a t i o n .
C u l t u r i n g  c u l t u r a l l y - a p p r o p r i a t e  f o o d s  h e l p s  N e w
A m e r i c a n s  m a i n t a i n  t h e i r  c u l t u r a l  i d e n t i t y  a n d
h e r i t a g e  i n  a n  u n f a m i l i a r  e n v i r o n m e n t .  T h e  f a r m
s u p p o r t s  R I S E  ( R e f u g e e  &  I m m i g r a n t  S e l f -
E m p o w e r m e n t )  t o  s t a r t  t h e  S y R A P  p r o g r a m ,
w h i c h  p r o v i d e s  e d u c a t i o n  f o r  N e w  A m e r i c a n s  t o
l e a r n  a g r i c u l t u r a l  s k i l l s  o n  t h e i r  o w n  p l o t s  a n d  i n
t h e  D e a f  N e w  A m e r i c a n  C o m m u n i t y .

PRODUCTS & SERVICES
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CORPORATE HEADQUARTERS
     S a l t  C i t y  H a r v e s t  F a r m  c o r p o r a t e
h e a d q u a r t e r s  a r e  l o c a t e d  a t  4 4 9  F y l e r  R d .
K i r k v i l l e ,  N Y  1 3 0 8 2 ,  a b o u t  t w e n t y  m i n u t e s
o u t s i d e  o f  S y r a c u s e .

     S a l t  C i t y  H a r v e s t  F a r m  p a r t n e r s  w i t h
r e s e t t l e m e n t  o r g a n i z a t i o n s ,  e d u c a t i o n a l  g r o u p s ,
c o m m u n i t y  g r o u p s ,  f o o d  s y s t e m  g r o u p s ,
r e s t a u r a n t s  a n d  w h o l e s a l e r s  t o  h e l p  i n c r e a s e
o p p o r t u n i t i e s  f o r  t h e  N e w  A m e r i c a n  C o m m u n i t y .
W h e n  t h e  f a r m  w a s  f i r s t  e s t a b l i s h e d ,  E S F
a s s i s t e d  t h e  f a r m  i n  d e t e r m i n i n g  w h a t  f o o d s
i m m i g r a n t s  w e r e  a c c u s t o m e d  t o  c o u l d  b e  g r o w n
i n  U p s t a t e  N e w  Y o r k .  M o r e  r e c e n t l y ,  a  S y r a c u s e
U n i v e r s i t y  s t u d e n t  f r o m  F a l k  b e g a n  c o m p l e t i n g
h e r  p r a c t i c u m  f o r  t h e  F o o d  S t u d i e s  p r o g r a m  a t
S a l t  C i t y  H a r v e s t  F a r m .

BRAND PARTNERS
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     S h e  v o l u n t e e r s  a n d  d o e s  r e s e a r c h  a t  t h e  f a r m
t h a t  p r o v i d e s  a  d e e p e r  u n d e r s t a n d i n g  o f  f a r m e r s '
d e s i r e s  t h a t  w i l l  h e l p  f u t u r e  f u n d i n g  f o r  t h e  f a r m
a s  t h e  v a l u e  o f  f a r m i n g  i s  c l e a r e r .  R I S E ,  R e f u g e e
a n d  I m m i g r a n t  S e l f - E m p o w e r m e n t ,  a n d  C C E ,
C o r n e l l  C o o p e r a t i v e  E x t e n s i o n ,  p a r t n e r  w i t h  S a l t
C i t y  H a r v e s t  F a r m  t o  a s s i s t  N e w  A m e r i c a n s  i n
l e a r n i n g  h o w  t o  g r o w  p r o d u c e  i n  t h e i r  n e w
e n v i r o n m e n t .  T h e y  l e a r n  h o w  t o  r e c o r d  k e e p  a n d
u s e  f a r m  e q u i p m e n t ;  t h r o u g h  t h e  i n c u b a t o r
p r o g r a m ,  t h e y  l e a r n  g e n e r a l  c r o p  m a i n t e n a n c e .
F a r m  T o  F o r k  1 0 1  a n d  B r a d y  F a r m  h a v e  a s s i s t e d
S a l t  C i t y  H a r v e s t  F a r m  i n  o f f e r i n g  c r o p s  a n d
c o n n e c t i n g  f a r m e r s  t o  t h e  c o n s u m e r  b y  p r o v i d i n g
a  s u s t a i n a b l e  e x p e r i e n c e  w i t h  t h e  c r o p s  t h e
f a r m e r s  g r o w .  I m m a c u l a t e  C o n c e p t i o n  P a r i s h
s t u d e n t s  a n d  I n t e r f a i t h  W o r k s  h a v e  o r g a n i z e d
f u n d r a i s i n g  a n d  s e r v i c e  t r i p s  t o  a s s i s t  t h e  f a r m .  

BRAND PARTNERS
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     T h e  E x e c u t i v e  D i r e c t o r  o f  S a l t  C i t y  H a r v e s t
F a r m ,  J a c o b  G i g l e r - C a r o ,  h a s  o v e r  1 6  y e a r s  o f
e x p e r i e n c e  g r o w i n g  f o o d  a n d  m a n a g i n g  f a r m s  i n
C h i c a g o ,  C a l i f o r n i a ,  W i s c o n s i n  a n d  N o r t h
C a r o l i n a .  I n  h i s  c u r r e n t  r o l e ,  h e  a s p i r e s  t o
c o n t i n u e  e d u c a t i n g  o t h e r s  w i t h  t h e  k n o w l e d g e  h e
h a s  a c q u i r e d  w h i l e  b u i l d i n g  a  c o m m u n i t y  t h a t
b r e a k s  d o w n  s t e r e o t y p e s  a n d  s t r e n g t h e n s  t h e i r
r e l a t i o n s h i p  w i t h  n a t u r e .  J a y  R e g m i  i s  a  r e f u g e e
f r o m  N e p a l  a n d  i s  t h e  f a r m  m a n a g e r .  J a y  s h a r e d
o n  S a l t  C i t y  H a r v e s t  F a r m ’ s  w e b s i t e  t h a t  a s  a
m e m b e r  o f  t h e  d e a f  c o m m u n i t y ,  h e  v o l u n t e e r e d
w i t h  d e a f  c h i l d r e n  a n d  t h o s e  w i t h  d i s a b i l i t i e s  i n
N e p a l .  H e  a s s i s t e d  f a m i l i e s  i n  f i n d i n g  t r a d i t i o n a l
f a r m i n g  o p p o r t u n i t i e s  a n d  i s  a  c y c l i n g  e n t h u s i a s t
a n d  s o c i a l  w o r k e r .  T h e  b o a r d  o f  d i r e c t o r s
c o n s i s t s  o f  P r e s i d e n t  M a t t  P o t t i e g e r ,  V i c e
P r e s i d e n t  D u a n e  G r o e s b e c k ,  S e c r e t a r y  F r e d
M a h a n ,  T r e a s u r e r  D e n n i s  B r a d y ,  T h e r e s a
L e t c h e r ,  D a r y l  F i l e s ,  M i c h a e l  M a r r e r o ,  a n d  G r a c e
C a r l i c .  T h e  b o a r d  m e m b e r s  a r e  r e s p o n s i b l e  f o r
t h e  o r g a n i z a t i o n  a s  t h e y  c h a i r  c o m m i t t e e s  a n d
o v e r s e e  t h e  o r g a n i z a t i o n a l  v i s i o n  f o r  t h e  f u t u r e .  

BOARD MEMBERS
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TARGET AUDIENCE
     S a l t  C i t y  H a r v e s t  F a r m  i s  l o o k i n g  f o r  p o t e n t i a l
b o a r d  m e m b e r s  i n  t h e i r  e a r l y  t w e n t i e s  t o  l a t e
t h i r t i e s .  T h e y  w a n t  s o m e o n e  w i t h  e x p e r i e n c e  i n
f i n a n c e ,  a  p a s s i o n  f o r  p h i l a n t h r o p y  a n d  a
f r e q u e n t  v o l u n t e e r  a t  l o c a l  c h a r i t i e s .  S a l t  C i t y
H a r v e s t  F a r m  w a n t s  p e o p l e  w h o  g r e a t l y  c a r e  f o r
t h e  e n v i r o n m e n t  a n d  a r e  p a s s i o n a t e  a b o u t
s u s t a i n a b l e  l i v i n g .  O n e  i m p o r t a n t  a s p e c t  o f  S a l t
C i t y  H a r v e s t  F a r m  m e m b e r s  i s  t h e i r  u n d i v i d e d
l o v e  f o r  t h e  N e w  A m e r i c a n s .  T h e i r  t a r g e t
a u d i e n c e  f o r  b o a r d  m e m b e r s  i s  s o m e o n e  w h o
a p p r e c i a t e s  t h e  d i v e r s i t y  o f  t h e  f a r m  c o m m u n i t y
a n d  w a n t s  t o  c o n t i n u e  t h e i r  l e g a c y  o f  h e l p i n g
N e w  A m e r i c a n s .  
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SOCIAL MEDIA ANALYTICS REPORT

     W h e n  s e a r c h i n g  S a l t  C i t y  H a r v e s t  F a r m  o n
G o o g l e ,  t h e  f i r s t  s e a r c h  r e s u l t  i s  t h e i r  p e r s o n a l
w e b s i t e .  T h i s  i s  a n  e x a m p l e  o f  a  w e l l - d o n e  s e a r c h
e n g i n e  o p t i m i z a t i o n  b e c a u s e  t h i s  l e a d s  p o t e n t i a l
b o a r d  m e m b e r s ,  d o n o r s ,  v o l u n t e e r s  a n d
c o n s u m e r s  d i r e c t l y  t o  t h e i r  w e b s i t e .  T h e i r
w e b s i t e  i s  w e l l - o r g a n i z e d ,  v i s u a l l y  p l e a s i n g  a n d
u s e r - f r i e n d l y .  I n  c o n t r a s t ,  o n l y  s o m e  l i n k s  o n
t h e i r  w e b s i t e  a r e  p r o p e r l y  f u n c t i o n i n g .  W h e n  a
u s e r  s c r o l l s  d o w n  t o  t h e  b o t t o m  o f  t h e  h o m e  p a g e
a n d  c l i c k s  t h e  “ G e t  I n v o l v e d ”  i c o n ,  i t  l e a d s  t o  a
p a g e  t h a t  d o e s  n o t  s e e m  t o  e x i s t .  T h i s  i s  d u e  t o
t h e  f a c t  t h a t  t h e y  d o  n o t  h a v e  a n  a c t u a l  “ G e t
I n v o l v e d ”  p a g e  a n d  o n l y  h a v e  s e c t o r s  o n  t h e
u p p e r  m e n u  i n s t e a d .  T h e  s e c o n d  r e s u l t  i s  a  l i n k
t o  t h e i r  F a c e b o o k  h o m e  p a g e  w i t h  t h e  l i n k  t o
t h e i r  F a c e b o o k  p o s t s  d i r e c t l y  u n d e r n e a t h  i t .
F a c e b o o k  i s  t h e i r  p r i m a r y  f o r m  o f  s o c i a l  m e d i a ,
s o  i t  i s  g r e a t  t h a t  t h i s  i s  t h e  s e c o n d  s e a r c h  r e s u l t
o n  G o o g l e .  W h i l e  i t  i s  t h e i r  m a i n  f o r m  o f  s o c i a l
m e d i a ,  t h e i r  F a c e b o o k  p a g e  c o u l d  u s e  s o m e  w o r k .  
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SOCIAL MEDIA ANALYTICS REPORT

     I n  a d d i t i o n  t o  i n c r e a s i n g  t h e  n u m b e r  o f
w e e k l y  p o s t s ,  t h e y  c o u l d  a l s o  c o n s i d e r  a d d i n g
m o r e  v i s u a l s ,  i n c l u d i n g  p h o t o s ,  v i d e o s  a n d
g r a p h i c s .  W h i l e  S a l t  C i t y  H a r v e s t  F a r m ’ s
F a c e b o o k  h a s  a  v e r y  f r i e n d l y  a n d  c o m m u n i t y -
o r i e n t e d  a p p e a r a n c e ,  a d d i n g  m o r e  p r o f e s s i o n a l
p o s t s  c o u l d  h e l p  b o o s t  t h e i r  a m o u n t  o f  f o l l o w e r s ,
d o n o r s ,  v o l u n t e e r s  a n d  b o a r d  m e m b e r s .

     F o l l o w i n g  S a l t  C i t y  H a r v e s t  F a r m ’ s  F a c e b o o k
p a g e ,  t h e  n e x t  r e s u l t  i s  a  d i r e c t  l i n k  t o  t h e i r
I n s t a g r a m  a c c o u n t .  T h e  p r o f i l e  p i c t u r e  o n  t h e i r
I n s t a g r a m  s h o w c a s e s  a  d i f f e r e n t l y  c o l o r e d  l o g o
o n  t h e i r  w e b s i t e  a n d  F a c e b o o k  p a g e .  T h i s  s h o w s
t h a t  S a l t  C i t y  H a r v e s t  F a r m  i s  n o t  c o n s i s t e n t l y
b r a n d i n g  a c r o s s  a l l  p l a t f o r m s .  T h e y  s h o u l d  u s e
t h e  s a m e  c o l o r  l o g o  b a c k g r o u n d  f o r  e v e r y
p l a t f o r m  t o  s t a y  o n  b r a n d  a n d  a v o i d  c o n f u s i o n
f o r  c o n s u m e r s .  I n  a d d i t i o n  t o  t h e i r  i n c o n s i s t e n t
b r a n d i n g ,  t h e i r  l a c k  o f  p o s t s  m a k e s  t h e m  a p p e a r
i n a c t i v e  w i t h o u t  a  s t r o n g  s o c i a l  m e d i a  s t r a t e g y
a n d  p r e s e n c e .    
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     N o t  o n l y  h a v e  t h e y  n o t  p o s t e d  i n  o v e r  f o u r
w e e k s ,  b u t  t h e y  a r e  a l s o  n o t  r e g u l a t i n g  t h e
c o n t e n t  p o s t e d  o n  e a c h  s o c i a l  m e d i a  p l a t f o r m .
T h e i r  I n s t a g r a m  a n d  F a c e b o o k  s h o u l d  l o o k  a l m o s t
i d e n t i c a l ,  w i t h  s i m i l a r  t i m i n g  o f  p o s t s  a n d
s i m i l a r  c o n t e n t .

     N e x t ,  t h e  f o u r t h  s e a r c h  o u t c o m e  i s  t h e i r  b l o g
s p o t  w e b s i t e ,  w h i c h  a l s o  d o u b l e s  a s  a  m o n t h l y
n e w s l e t t e r .  F i r s t ,  t h i s  b l o g  i s  n o t  f o u n d  o n  t h e i r
w e b s i t e ,  m a k i n g  i t  h a r d  t o  l o c a t e .  A d d i t i o n a l l y ,  i t
h a s  b e e n  i n a c t i v e  s i n c e  2 0 1 7 ,  y e t  i t  i s  s t i l l  o n e  o f
t h e  f i r s t  s e a r c h  r e s u l t s .  I n s t e a d ,  t h e y  s h o u l d  t a k e
t h e i r  i n a c t i v e  b l o g  d o w n  a n d  i m p l e m e n t  t h e i r
e m a i l  c a m p a i g n  a r c h i v e  i n t o  a  w e b s i t e  f o r m a t .
T h e  e m a i l  c a m p a i g n  a r c h i v e  l i s t  a s s o c i a t e d  w i t h
“ M a i l c h i m p , ”  c o n t a i n s  m o n t h l y  n e w s l e t t e r s  a n d
u p d a t e s  t h a t  s h o u l d  r e p l a c e  t h e i r  n o n - e x i s t e n t
b l o g  f r o m  2 0 1 7 .  A f t e r  a n a l y z i n g  S a l t  C i t y  H a r v e s t
F a r m ’ s  i n a c t i v e  b l o g ,  t h e  f o l l o w i n g  s e a r c h  r e s u l t
i s  t h e i r  L i n k e d I n  p a g e .  
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     T h i s  L i n k e d I n  p a g e  a p p e a r s  u n p r o f e s s i o n a l ,
i n a c t i v e  a n d  i n a c c u r a t e .  T h i s  p a g e  o n l y  c o n t a i n s
a n  “ A b o u t ”  p a r a g r a p h  a n d  d o e s  n o t  h a v e  a  s i n g l e
p o s t .  F u r t h e r m o r e ,  t h e  p a g e  o n l y  c o n s i s t s  o f
n i n e t e e n  f o l l o w e r s  a n d  s h o w s  t w o  w o r k i n g
e m p l o y e e s  w i t h  v e r y  f e w  c o n n e c t i o n s .  T h i s
d i r e c t l y  c o n t r a d i c t s  w h a t  w a s  s a i d  i n  t h e i r
“ A b o u t ”  p a r a g r a p h ,  w h i c h  s t a t e s  t h e r e  a r e  2 - 1 0
e m p l o y e e s .  T h i s  i s  a n  e x a m p l e  o f  t h e i r
i n c o n s i s t e n t  b r a n d i n g  a n d  s o c i a l  m e d i a  s t r a t e g y .

     F o l l o w i n g  S a l t  C i t y  H a r v e s t  F a r m ’ s  L i n k e d I n
p a g e  c o n s i s t s  o f  a  l o c a l  n e w s  a r t i c l e  t h a t  f e a t u r e s
t h e  f a r m .  T h i s  i s  a  r e c e n t  n e w s  a r t i c l e  f r o m  J u l y
2 0 2 2  t h a t  i s  t i t l e d  “ R I S E  p r o g r a m  h e l p s  C N Y
r e f u g e e s  a n d  i m m i g r a n t s  p r o d u c e  t h e i r  o w n
c u l t u r a l l y  s p e c i f i c  f o o d s . ”  T h i s  a r t i c l e  h i g h l i g h t s
t h e  p h i l a n t h r o p i c  i n i t i a t i v e s  t h a t  t h e  f a r m  t a k e s
o n  a n d  h o w  t h e y  a r e  h e l p i n g  t h e  N e w  A m e r i c a n s
a n d  t h e  d e a f  c o m m u n i t y .  T h i s  i s  a n  e x c e l l e n t
f o r m  o f  p r e s s  c o v e r a g e  a n d  s h o u l d  b e  d i s p l a y e d
o n  o t h e r  S a l t  C i t y  H a r v e s t  F a r m  p l a t f o r m s  t o
r e a c h  a  b r o a d e r  a u d i e n c e .  
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     S a l t  C i t y  H a r v e s t  F a r m ’ s  l a c k  o f  b r a n d i n g
l e a d s  t h e  s e a r c h  r e s u l t s  t o  a n  u n n e c e s s a r y  a n d
u n p r o f e s s i o n a l  w e b s i t e ,  S u s t a i n a b l e  F i n g e r
L a k e s .  T h i s  w e b s i t e  c o n t a i n s  o n l y  a  m a p  s h o w i n g
S a l t  C i t y  H a r v e s t  F a r m ’ s  l o c a t i o n  a n d  a  b r i e f
d e s c r i p t i o n .  T h i s  i s  i r r e l e v a n t  t o  p o t e n t i a l
c o n s u m e r s  b e c a u s e  i t  d o e s  n o t  i m p l y  a n y  n e w
i n f o r m a t i o n  a n d  o n l y  p r o m o t e s  t h e  f a r m ' s
l o c a t i o n ,  w h i c h  i s  a l r e a d y  p r o v i d e d  w i t h i n  t h e
i n i t i a l  g o o g l e  s e a r c h .  T h i s  i s  n o t  a  g o o d  e x a m p l e
o f  s u c c e s s f u l  s e a r c h  e n g i n e  o p t i m i z a t i o n  b e c a u s e
i t  i s  n o t  a  p r o f e s s i o n a l  s i t e  a n d  d o e s  n o t
i m p l e m e n t  n e w  a u d i e n c e  m e m b e r s .  T h e  u s e r
m u s t  t h e n  c l i c k  o n  t h e  s e c o n d  p a g e  t o  s e e  m o r e
r e l e v a n t  i n f o r m a t i o n ,  s u c h  a s  Y o u T u b e  v i d e o s
a n d  a  s y r a c u s e . c o m  a r t i c l e .  L a s t l y ,  t h e i r  C h a r i t y
N a v i g a t o r  p r o f i l e  i s  a t  t h e  b o t t o m  o f  t h e  f i r s t
G o o g l e  s e a r c h  p a g e .  T h i s  s h o u l d  n o t  b e  t h e  l a s t
s e a r c h  r e s u l t  b e c a u s e  i t  l e a d s  u s e r s  t o  a  d i r e c t
d o n a t i o n  s i t e ,  a n d  t h e  f a r m  w o u l d  g r e a t l y  b e n e f i t
f r o m  d o n a t i o n s .   



18

SOCIAL MEDIA ANALYTICS REPORT

     I f  t h e  f a r m  w a n t s  m o r e  d o n o r s ,  i t s  C h a r i t y
N a v i g a t o r  p r o f i l e  s h o u l d  b e  o n e  o f  t h e  f i r s t
s e a r c h  r e s u l t s  b e c a u s e  t h i s  t e l l s  u s e r s  t h a t  t h i s  i s
n o t  j u s t  a n  o r d i n a r y  f a r m  b u t  a l s o  a
p h i l a n t h r o p i c  c o m m u n i t y  t h a t  n e e d s  m o r e
s u p p o r t .  

     W i t h  t h e  i n f o r m a t i o n  g a t h e r e d  a f t e r  a n a l y z i n g
t h e  G o o g l e  s e a r c h  r e s u l t s  f o r  S a l t  C i t y  H a r v e s t
F a r m ,  i t  i s  c l e a r  t h a t  t h e y  n e e d  a  b e t t e r  a n d  m o r e
d e v e l o p e d  b r a n d i n g  s t r a t e g y .  T h i s  i n f o r m a t i o n
c a n  b e  u s e d  t o  d e v e l o p  a  s t r o n g e r  a n d  m o r e
p r o f e s s i o n a l  s o c i a l  m e d i a  p l a n  t h a t  w i l l  b o o s t  t h e
f a r m ' s  b u s i n e s s  o p p o r t u n i t i e s  a n d  c l i e n t s .  W i t h
t h e  r e s u l t s  s h o w n ,  S a l t  C i t y  H a r v e s t  F a r m ’ s  b r a n d
i s  n o t  w e l l  r e p r e s e n t e d .  T h e  d i f f e r e n t  w e b s i t e s
w e r e  n o t  c o n s i s t e n t l y  b r a n d e d  o r  e v e n  c u r r e n t l y
a c t i v e .  

      W i t h  t h e  a m o u n t  o f  d i s o r g a n i z a t i o n ,  t h e r e
d o e s  n o t  a p p e a r  t o  b e  a n y  b r a n d i n g ,  s o c i a l  m e d i a
p l a n  a n d  s t r a t e g y .  
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     W h e n  J a c o b  p r e s e n t e d  t h e  o r g a n i z a t i o n a l
p i t c h  t o  t h e  c l a s s ,  h e  m a d e  i t  s o u n d  a s  i f  t h e r e
w a s  a  s t r o n g  b r a n d i n g  d e c k  a n d  g u i d e l i n e s ,  b u t
a f t e r  a n a l y z i n g  t h e i r  s o c i a l s ,  i t  d i d  n o t  t r a n s l a t e
t o  t h e i r  s o c i a l  a c c o u n t s .  T h e  l a c k  o f  g r a p h i c
p o s t s  c r e a t e s  a n  u n d e v e l o p e d  a n d  s o m e w h a t  l e s s
p r o f e s s i o n a l  d e m e a n o r  c o m p a r e d  t o  t h e  l a r g e r ,
m o r e  e v o l v e d  o r g a n i z a t i o n s .  U s e r s  s t a r t  t o  s e e
t h i s  d i v i d e  b e t w e e n  p r o f e s s i o n a l i s m  a n d  l a c k
t h e r e o f  w h e n  t h e r e  a r e  o n l y  p o s t s  c o n s i s t i n g  o f
i m a g e s  t a k e n  o f f  a  m o b i l e  d e v i c e .  W h i l e  t h e  p o s t s
a r e  i n f o r m a t i v e  a b o u t  t h e  f a r m  a n d  r e f l e c t  t h e
m i s s i o n  s t a t e m e n t  a n d  p u r p o s e  o f  t h e
o r g a n i z a t i o n ,  t h e r e  n e e d s  t o  b e  m o r e
f o u n d a t i o n a l  k n o w l e d g e  a c r o s s  a l l  p l a t f o r m s .

     T h e  s e n t i m e n t  t h a t  c a n  b e  i n f e r r e d  f r o m  S a l t
C i t y  H a r v e s t  F a r m ’ s  o n l i n e  p l a t f o r m s  i s  n e u t r a l .
A l t h o u g h  t h e y  a r e  a  s m a l l  a n d  i n e x p e r i e n c e d
o r g a n i z a t i o n ,  J a c o b  p r e s e n t e d  a  v e r y  w e l l -
p l a n n e d  b r a n d i n g  g u i d e l i n e s  d e c k  t h a t  h a s  b e e n
e s t a b l i s h e d  y e t ,  i t ’ s  n o t  b e i n g  i n c o r p o r a t e d  i n t o
t h e i r  o n l i n e  p l a t f o r m s .
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      T h e  i n i t i a l  i m p r e s s i o n  o f  t h e i r  s o c i a l  m e d i a
p r e s e n c e  a n d  s t r a t e g i e s  t h a t  J a c o b  i m p l i e d  w a s
p r o f e s s i o n a l  a n d  o r g a n i z e d .  H o w e v e r ,  w i t h  t h e
l a c k  o f  b r a n d i n g  i m p l e m e n t e d  w i t h i n  t h e i r
p l a t f o r m s ,  i t  i s  a p p a r e n t  t h a t  t h i s  i n i t i a l  p i t c h  i s
n o t  b e i n g  p r o p e r l y  i n t e g r a t e d .  T h a t  s a i d ,
a u d i e n c e  e n g a g e m e n t  a c r o s s  t h e  o r g a n i z a t i o n ' s
s o c i a l  m e d i a  p l a t f o r m s  i s  v e r y  p o o r ,  b o r d e r i n g
n o n - e x i s t e n t .  T h e r e  i s  n o t  a  s i n g l e  c o m m e n t  o n
a n y  o f  t h e i r  p o s t s  a n d  m i n i m a l  l i k e s ,  i n d i c a t i n g
t h e  a u d i e n c e  i s  n o t  b e i n g  p r o p e r l y  r e a c h e d .  T h e
b r a n d ' s  s o c i a l  m e d i a  p r e s e n c e  i s  f l a w e d  a n d
s e e m s  u n d e r d e v e l o p e d .  T h i s  i s  m o s t  l i k e l y  a
r e s u l t  o f  t h e  l a c k  o f  i n f o r m a t i o n  b e h i n d  e a c h
p o s t  a n d  t h e  d a t e d  t o n e  o f  t h e  f e e d  i n  c o m p a r i s o n
t o  f u r t h e r  d e v e l o p e d  c o r p o r a t e  b r a n d s .   

     W i t h  m i n i m a l  u s e r  e n g a g e m e n t ,  t h e  o n l y
a u d i e n c e  c u r r e n t l y  b e i n g  r e a c h e d  i s  p e o p l e  w h o
a r e  a l r e a d y  a w a r e  o f  t h e  o r g a n i z a t i o n ,  s u c h  a s
c u r r e n t  v o l u n t e e r s ,  d o n o r s ,  b o a r d  m e m b e r s  a n d
e m p l o y e e s .  
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     N o  n e w  a u d i e n c e s  i n t e r a c t  w i t h  t h e  b r a n d
b e c a u s e  o f  t h e i r  l a c k  o f  e n g a g e m e n t .  T o  r e a c h
m o r e  a u d i e n c e s ,  S a l t  C i t y  H a r v e s t  F a r m  s h o u l d
c o n s i d e r  c r e a t i n g  a  s o c i a l  m e d i a  p r e s e n c e  o n
p l a t f o r m s  s u c h  a s  T w i t t e r ,  Y o u T u b e ,  a n d  T i k T o k .
C r e a t i n g  a  T w i t t e r  a c c o u n t  w o u l d  g r e a t l y  b e n e f i t
t h e  f a r m  b e c a u s e  i t  i s  a  p o p u l a r  p l a t f o r m
a m o n g s t  i t s  t a r g e t  a u d i e n c e s  a n d  t h e  m o s t  r e l i a n t
p l a t f o r m  t o  g o  v i r a l .  S a l t  C i t y  H a r v e s t  F a r m
s h o u l d  a l s o  c o n s i d e r  c r e a t i n g  a  Y o u T u b e  c h a n n e l
t o  s h a r e  t h e  s t o r i e s  o f  t h e  f a r m e r s  a n d  g i v e  t h e
p u b l i c  i n s i g h t  i n t o  t h e  i n s  a n d  o u t s  o f  t h e  f a r m .
P r o v i d i n g  l i n k s  t o  t h e  Y o u T u b e  v i d e o s  a t  t h e  e n d
o f  t h e i r  n e w s l e t t e r s  a n d  s o c i a l  m e d i a  a c c o u n t s
w o u l d  h e l p  b o o s t  t h e  o r g a n i z a t i o n ' s  r e p u t a t i o n
a n d  c l i e n t e l e .  T h i s  w o u l d  a l s o  h e l p  t h e  f a r m  h o p
i n t o  t h e  v i r a l  v i d e o  s c e n e  t o  l o o k  f o r  n e w
p o t e n t i a l  d o n o r s ,  b o a r d  m e m b e r s  a n d  v o l u n t e e r s .

     A n o t h e r  c r i t i q u e  S a l t  C i t y  H a r v e s t  F a r m
s h o u l d  c o n s i d e r  i s  i m p l e m e n t i n g  i t s  e m a i l
c a m p a i g n  a r c h i v e  l i s t  i n t o  t h e  m a i n  w e b s i t e .  
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     N o  n e w  a u d i e n c e s  i n t e r a c t  w i t h  t h e  b r a n d
b e c a u s e  o f  t h e i r  l a c k  o f  e n g a g e m e n t .  T o  r e a c h
m o r e  a u d i e n c e s ,  S a l t  C i t y  H a r v e s t  F a r m  s h o u l d
c o n s i d e r  c r e a t i n g  a  s o c i a l  m e d i a  p r e s e n c e  o n
p l a t f o r m s  s u c h  a s  T w i t t e r ,  Y o u T u b e  a n d  T i k T o k .
C r e a t i n g  a  T w i t t e r  a c c o u n t  w o u l d  g r e a t l y  b e n e f i t
t h e  f a r m  b e c a u s e  i t  i s  a  p o p u l a r  p l a t f o r m
a m o n g s t  i t s  t a r g e t  a u d i e n c e s  a n d  t h e  m o s t  r e l i a n t
p l a t f o r m  t o  g o  v i r a l .  S a l t  C i t y  H a r v e s t  F a r m
s h o u l d  a l s o  c o n s i d e r  c r e a t i n g  a  Y o u T u b e  c h a n n e l
t o  s h a r e  t h e  s t o r i e s  o f  t h e  f a r m e r s  a n d  g i v e  t h e
p u b l i c  i n s i g h t  i n t o  t h e  i n s  a n d  o u t s  o f  t h e  f a r m .
P r o v i d i n g  l i n k s  t o  t h e  Y o u T u b e  v i d e o s  a t  t h e  e n d
o f  t h e i r  n e w s l e t t e r s  a n d  s o c i a l  m e d i a  a c c o u n t s
w o u l d  h e l p  b o o s t  t h e  o r g a n i z a t i o n ' s  r e p u t a t i o n
a n d  c l i e n t e l e .  T h i s  w o u l d  a l s o  h e l p  t h e  f a r m  h o p
i n t o  t h e  v i r a l  v i d e o  s c e n e  t o  l o o k  f o r  n e w
p o t e n t i a l  d o n o r s ,  b o a r d  m e m b e r s  a n d  v o l u n t e e r s .

     A n o t h e r  c r i t i q u e  S a l t  C i t y  H a r v e s t  F a r m
s h o u l d  c o n s i d e r  i s  i m p l e m e n t i n g  i t s  e m a i l
c a m p a i g n  a r c h i v e  l i s t  i n t o  t h e  m a i n  w e b s i t e .  
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T h e y  s h o u l d  a l s o  r e m o v e  t h e i r  b l o g ,  w h i c h  h a s
b e e n  i n a c t i v e  f o r  t h e  p a s t  f i v e  y e a r s .  A l t h o u g h
T i k T o k  i s  g e n e r a l l y  a  p l a t f o r m  u s e d  t o  r e a c h
y o u n g e r  a u d i e n c e s ,  i n c o r p o r a t i n g  v i d e o s  o f
f a r m e r s  s h a r i n g  t h e i r  s t o r i e s  w o u l d  h e l p  g a i n  a
l o t  o f  e n g a g e m e n t  a n d  r e a c h  a  n e w  a u d i e n c e .
T h i s  w o u l d  a l s o  m a k e  i t  e a s i e r  f o r  t h e  f a r m  t o
p o s t  t h e i r  T i k T o k s  d i r e c t l y  o n t o  t h e i r  I n s t a g r a m
R e e l s .  U l t i m a t e l y ,  e s t a b l i s h i n g  a  L i n k t r e e  w i t h
e v e r y  o n l i n e  p l a t f o r m  l i n k e d  i n t o  t h e  b i o  o f  e v e r y
a c c o u n t ,  n o t  j u s t  I n s t a g r a m ,  w i l l  h e l p  g u i d e  u s e r s
t o  m o r e  i n f o r m a t i v e  p l a t f o r m s ,  w h i c h  h e l p s  d r i v e
t h e s e  u s e r s  t o  d o n a t e  t o  t h e  f a r m .  

     T h e  c u r r e n t  s t a t e  o f  S a l t  C i t y  H a r v e s t  F a r m ’ s
s o c i a l  p r e s e n c e  i s  n o t  m e e t i n g  t h e i r  n e e d s ,  e v e n
t h o u g h  t h e  c o n t e n t  i s  r e l e v a n t .  A n  e s s e n t i a l
i m p r o v e m e n t  c o u l d  b e  t o  s y n c  t h e i r  F a c e b o o k  a n d
I n s t a g r a m  p o s t s .  F a c e b o o k  B u s i n e s s  S u i t e  i s  a n
e a s y  a n d  a c c e s s i b l e  w a y  t o  s i m u l t a n e o u s l y
s c h e d u l e  I n s t a g r a m  a n d  F a c e b o o k  p o s t s  i n
a d v a n c e .  T h i s  w o u l d  h e l p  k e e p  b o t h  p l a t f o r m s
c o n s i s t e n t  a n d  s y n c  e a s i l y .  
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     A n o t h e r  i m p r o v e m e n t  t o  c o n s i d e r  i s
i n c o r p o r a t i n g  m o r e  g r a p h i c s  i n  F a c e b o o k  a n d
I n s t a g r a m  p o s t s .  T h i s  w o u l d  h e l p  i n c o r p o r a t e
S a l t  C i t y  H a r v e s t  F a r m ’ s  b r a n d i n g  i n t o  p e o p l e ' s
f e e d s  a n d  b r i n g  t h e m  m o r e  a t t e n t i o n .  T h i s  c o u l d
h e l p  S a l t  C i t y  H a r v e s t  F a r m  h a v e  a  m o r e  d e f i n e d
m e d i a  p r e s e n c e  a s  a  r e p u t a b l e  o r g a n i z a t i o n .
A d d i n g  v i d e o  c o n t e n t  a n d  h i g h l i g h t s  o f  t h e
f a r m e r ' s  p e r s o n a l  s t o r i e s  t h r o u g h  I n s t a g r a m
R e e l s  a n d  T i k T o k  w o u l d  a l s o  h e l p  i n c r e a s e  t h e
a m o u n t  o f  e n g a g e m e n t .  Y o u n g e r  a u d i e n c e s  t e n d
t o  b r i n g  a  l o t  o f  a w a r e n e s s  t o  i n s p i r i n g  s t o r i e s  o n
t h e  i n t e r n e t .  G r o w i n g  a  m u c h  l a r g e r  a u d i e n c e
a n d  g a i n i n g  d o n o r s  t h r o u g h  v i r a l  v i d e o s  i s  v e r y
p l a u s i b l e .  S a l t  C i t y  H a r v e s t  F a r m  s h o u l d  a l s o
c o n s i d e r  i n c l u d i n g  t h e  b l o g  o n  i t s  m a i n  w e b s i t e .
T h e y  s h o u l d  c o n s i d e r  p o s t i n g  a  m o n t h l y
n e w s l e t t e r  h e r e  a n d  a  m o n t h l y  f a r m e r  h i g h l i g h t .
T h e  l i n k  t o  t h e  n e w s l e t t e r  s h o u l d  b e  s h a r e d
t h r o u g h  F a c e b o o k ,  L i n k e d I n  a n d  T w i t t e r  w i t h  a
s l i g h t  i n t r o  t o  e n g a g e  a u d i e n c e  m e m b e r s .  
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     O v e r a l l ,  S a l t  C i t y  H a r v e s t  F a r m  h a s  r o o m  f o r  a
l o t  o f  p o t e n t i a l  a n d  w o u l d  g r e a t l y  b e n e f i t  f r o m
i m p l e m e n t i n g  a  m o r e  o r g a n i z e d ,  p r o f e s s i o n a l  a n d
s t r a t e g i c  s o c i a l  m e d i a  p l a n .  
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A social media audit is a metric used to understand where the business

currently stands. This allows the company to review growth areas,
opportunities and where improvement is needed.

https://docs.google.com/spreadsheets/d/1Bw7hZEs3vnnboAtQ6-2NlgRfZQyw6vumrVMAVPNoC74/edit?usp=sharing
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STRATEGY

T o  r e a c h  a n d  i n f o r m  e x p e r i e n c e d  l o c a l  a u d i e n c e s
i n  o r d e r  t o  r e c r u i t  a  k n o w l e d g e a b l e  t e a m  o f
b o a r d  m e m b e r s  f o r  S a l t  C i t y  H a r v e s t  F a r m .

 

GOAL #1

OBJECTIVE #1

I n c r e a s e  a c t i v i t y  a n d  p o s t  f r e q u e n c y  o n  S a l t  C i t y
H a r v e s t  F a r m ’ s  L i n k e d I n  p r o f i l e  b y  1 0 %  b y

D e c e m b e r  1 ,  2 0 2 3 .  
 

OBJECTIVE #2

I n c r e a s e  S a l t  C i t y  H a r v e s t  F a r m ’ s  L i n k e d I n
n e t w o r k  a n d  f o l l o w i n g  t o  2 5 %  b y  F e b r u a r y  3 1 ,

2 0 2 4 .  
 OBJECTIVE #3

G r o w  e n g a g e m e n t  o n  S a l t  C i t y  H a r v e s t  F a r m ’ s
F a c e b o o k  t o  2 5 %  b y  J a n u a r y  1 ,  2 0 2 4 .
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STRATEGY

I n c r e a s e  a c t i v i t y  a n d  p o s t  f r e q u e n c y  o n  S a l t  C i t y
H a r v e s t  F a r m ’ s  F a c e b o o k  p r o f i l e  t o  1 0 %  b y

S e p t e m b e r  1 5 ,  2 0 2 3 .  

OBJECTIVE #4

OBJECTIVE #5

R a i s e  t h e  c l i c k  r a t e  o f  S a l t  C i t y  H a r v e s t  F a r m ’ s
w e b s i t e  a s s e t s  b y  8 %  b y  N o v e m b e r  1 5 ,  2 0 2 3 .  

OBJECTIVE #6

D o u b l e  S a l t  C i t y  H a r v e s t  F a r m ’ s  n e w s l e t t e r
v i e w e r s h i p  b y  O c t o b e r  1 ,  2 0 2 4 .  
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KEYWORDS

Community Farm
New Americans
Salt City
Board Members
Harvest Farm
Salt City Harvest Farm
Volunteer Opportunities
SCHF
Food Traditions
Central New York
Fresh Produce
Agriculture
Non-Profit

1.
2.
3.
4.
5.
6.
7.
8.
9.

10.
11.
12.
13.

1-13

KEY MESSAGES

Salt City Harvest Farm is an expanding community with a
growing team of educated board members to preserve the
farm's mission. 

1-10

A keyword simply means a word or short phrase that people use
to search for something.

Key messages are the main points of information you want your
audience to hear, understand, and remember. 
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KEY MESSAGES
Salt City Harvest Farm is a community of New 
 American/International farmers looking for economic
opportunities.
A cross-cultural experience integrated into a welcoming
farming community that brings a well-rounded education to
the refugees.
This farm supports many different underprivileged
communities, including the deaf community.
Salt City Harvest Farm is supported by and searching for
more, local donors in Central New York.
Salt City Harvest Farm is proud to be a working community
farm, incubator farm, apple orchard, and vineyard. 
The main idea is that families would be able to help work
the land, grow vegetables and other produce. 
All community members assist with the farm's operations
providing a wide range of agricultural skills specific to
Central New York.
Salt City Harvest Farm is in the process of building a more
engaging social presence in the media. 
 This farm connects the Central New York community to the
New Americans traditions and cultures as they grow foods
specific to their homeland, bringing together cultural
aspects from around the world to benefit all CNY.
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TACTICS & CONTENT DEVELOPMENT
A content calendar is important because it keeps your social media posts
organized and on brand. Planning content in advance ensures that you

will consistently produce good quality content. 



TACTICS & CONTENT DEVELOPMENT
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IMPLEMENTATION

     The budget for Salt City Harvest Farm’s strategic social media
plan over the course of a month will consist of paying social
media writers, photographers, camera equipment, paid social
media ads and Google search optimization tools. The social
media writer will be paid $23.95 an hour. They will be working
3.5 hours a week in order to produce six short social media posts
in addition to the singular monthly newsletter, costing roughly
$83.83 weekly and $335.30 monthly. The
photographer/videographer will be paid $30 an hour and will be
working three days a week to capture content on the farm for
four hours. This will cost roughly $360.00 weekly and $1,440.00
monthly. In addition, camera equipment should be bought, and
we recommend purchasing the Kickteck Full HD 1080p camera
for $65.99. Paid ads through LinkedIn cost roughly $2.00 a click,
similar to Instagram. Through LinkedIn specifically, Salt City
Harvest Farm should spend about $6.59 weekly to equate for
about 1000 post impressions, costing $26.36 monthly. Through
Instagram, Salt City Harvest Farm should pay about $6.70
weekly to equate for about 1000 post impressions, costing $26.80
monthly. Facebook allows profiles to gain roughly 1000 post
impressions from an average of $9.77. We recommend Salt City
Harvest Farm uses this to its advantage weekly, costing $39.08
monthly.
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IMPLEMENTATION

Additionally, Salt City Harvest Farm should use Google Analytics
in order to track the click rate and gain search engine
optimization of the website, a free function for any Google user.
Salt City Harvest Farm will be spending $2,202.54 for the month
regarding the strategic social media plan created around
building a larger team of board members. 
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IMPLEMENTATION
A Gantt chart is a management tool that displays the project’s planned

schedule. Within the chart, the tasks, dates and team members are
charted to help keep the project organized and on track. 
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EVALUATION
     After evaluating the strategic social media plan created by
The Amber Agency for Salt City Harvest Farm to find and build a
larger team of board members, we need to analyze the metrics
used. Analyzing the audience engagement through their social
media profiles over the course of the month will help us to
understand what content resonates with their public vs. what is
interrupting content. Using a multitude of social media
platforms will work to Salt City Harvest Farm’s advantage when
it comes to engaging with larger audiences. However, LinkedIn
is Salt City Harvest Farm’s biggest asset when it comes to
building a team of board members. Through LinkedIn, Salt City
Harvest Farm will be able to track audience engagement
through their posts for free through their profile. Both Facebook
and Instagram’s metrics alike are able to be tracked through
Facebook Business Suite, another free function available
through search engines.

     Salt City Harvest Farm should also turn on its business
profiles to continue tracking its audience engagement through
the app itself. Engagement for Salt City Harvest Farm’s monthly
newsletter can be tracked through Mailchimp, a function the
organization already uses for its email campaigns. Sending the
monthly newsletter through an email campaign in Mailchimp
will allow Salt City Harvest Farm to track the click rate of their
articles.
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EVALUATION

 Salt City Harvest Farm should also use Google Analytics to track
its site's click rate. This will aid in gaining search engine
optimization of the website and is a free function for any Google
user. Regularly tracking engagement through social accounts is
crucial for Salt City Harvest Farm during this strategic social
media plan's active month to understand what content works
best for their audiences. The success behind Salt City Harvest
Farm’s social media tactics will be measurable through tracking
account engagement. The analytical trackers for these social
media sites measure the account impressions for your profile
and individual posts, allowing users to physically see the trends
concerning their content. Salt City Harvest Farm should be
looking for a percentage for the growth in account viewership
across all social media platforms for the month when actively
completing this strategic social media plan. As Salt City Harvest
Farm’s social media accounts raise the number of followers and
likes, in addition to analyzing the account engagement metrics
through data analysis sites, we will be able to see the success
behind the strategic plan built for growing audiences.
Understanding which posts generate more engagement than
others will allow Salt City Harvest Farm to understand better
what content resonates with their audiences, ultimately
allowing those audiences to grow. 
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APPENDIX
Having an audience persona allows the company to define the average target audience.
This can provide more insight into providing better services to cater to the audience's

needs. 



APPENDIX
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Social Media Mock-Ups
APPENDIX

For Instagram

Mock-Ups allow the company to see a visual draft of what a post would look like and offer
suggestions. It will enable the designer to bring the vision to life and test how the different

components work together. 
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Social Media Mock-Ups
APPENDIX

For Facebook
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Social Media Mock-Ups
APPENDIX

For LinkedIn
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Social Media Mock-Ups
APPENDIX

Monthly Newsletter



Social Media Mock-Ups
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APPENDIX

Infographic
Example
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